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We are a g?ébal nonprofit that supports and celebraces
the positive impact natural diamonds have on
communities around the world. We give back to those
who live and work in natural diamond communities,
and share this impact with consumers to build
confidence and inspire purchase intent for
natural diamonds.
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In 2025, Diamonds Do Good experienced a true year of fruition, when the

seeds of our work and partnerships came to life in powerful ways.

We celebrated the Diamonds Do Good Awards, honoring those whose
leadership and integrity continue to move our industry forward. We embarked
on our first-ever Diamonds Do Good in Action Trip to Botswana, offering
industry professionals a firsthand look at the positive impact natural
diamonds have in the communities where they are discovered. Our beneficiary
programs continued to grow, empowering women entrepreneurs, students,
and families across Africa and India. And through our expanded broadcast
and digital storyte]ling efforts to consumers, we were proud to be reeognized
with a Silver Telly Award for sharing these stories of real impact with the

world.

As we look to 2026 and beyond, we remain committed to showing how every
natural diamond tells a story of empowerment and how, together, we make

diamonds do good.

With gratitude,
Kathy Corey
President, Diamonds Do Good



2025 GLOBAL

IMPACT

SIERRA LEONE
. Entrepreneurship&
community building
initiatives

TANZANIA

) G

JOBS CREATED & SUSTAINED:

Over 400 direct & indirect jobs through
entrepreneurship and training programs

EDUCATIONAL OPPORTUNITIES:

Over 1,400 students gained access to
education, many for the first time

)
MENTAL HEALTH ACCESS
Reached 500+ youth through

advocacy and education

WOMEN EMPOWERMENT

e Women & girls access to
education

. Entreprcneurship & community
building initiatives

NAMIBIA
. Entrepreneurshi b &
community buil ing
initiatives
e Innovation & technology
advancement

BOTSWANA
e Entreprencurship & community
building initiatives

D
\
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Supported 200 women entrepreneurs
achieve financial independence with
resources, tools and mentorship

¢ Healthcare & access to mental
health treatment for children with
HIV/AIDS

e Innovation & technology
advancement

SOUTH AFRICA
e Entreprencurship &
community buiick‘iing
initiatives
e Innovation and access to
education

WESTERN GUJURAT
. Entrepreneurship &
community buiiding
initiatives
e Access to post-
secondary education

.
SURAT _ &
. Entrepreneurshi b & v o
community building o(}
initiatives ¢
e Family support of cutters o
o
9,

andfolishers through access
to education
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The American India
Foundation is implementing
an innovative education
program designed to support
the children of India’s diamond
cutters and polishers, often
migrant workers who play an
essential role in the country’s

diamond industry.

This program helps bridge
educational gaps by providing
bilingual learning resources,
fostering cultural inclusivity,
and 0ffering tailored academic
support. Through these efforts,
children are empowered to
succeed in school and build

brighter futures, despite the

unique Challenges their

families face as migrant

workers.
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DIAMONDS DO GOOD’S

reneurship Grants

Now in its sixth year, the

Entrepreneurship Grants Prograrn

p—
provides direct funding,
pm—
mentorship, and support to
#__ . .
emerging entrepreneurs in
pmi—
s diamond—producing communities.
—-.-—.f_ . . .
These grants help individuals
F strengthen their businesses,
1 - > NI 1 expand their operations, and
B it ) create 10ng—term pathways to
economic independence.
= TR : Grant recipients are transforming
7 AR\

their ideas into thriving,
Community—driven ventures that
generate jobs, stability, and
sustainable growth. Entrepreneurs
Tshireletso of Erba Farms
exemplify how these grants spark
meaningful, lasting impact. For
many, this support represents a
powerful opportunity to build
self-sufficient futures, uplift cheir

families, and reinvest in the

communities they call home.




FLAVIANA MAT.
FOUNDATION

The Flaviana Matata Foundation

is committed to empowering
young women in Tanzania
through mentorship, skills
training, and financial support.
By providing education and
practical resources, the
foundation helps young women
build confidence, pursue
opportunity, and shape brighter
futures for themselves and their
communities.

This year’s funding provided
scholarships for young women at
the secondary, college, and
university levels, opening doors
to education that would
otherwise be out of reach. These
opportunities foster financial
independence, leadership, and
generational change, enabling
scholarship recipients to become
powerful role models within their

communities.
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Sentebale operates across
southern Africa, supporting
youth whose lives have been
affected by HIV/AIDS. Through
accessible health services,
educational programs, and
emotional support, Sentebale
provides young people with the
tools they need to stay healchy,
continue their education, and
thrive.

Diamonds Do Good’s Radio
Program strengthens this work by
delivering essential HIV/AIDS
education across Botswana,
raising awareness, breaking
stigma, and empowering
communities with life-saving
information. Together, these
efforts offer young people a
reliable support system that
fosters resilience, confidence, and

1ong—term Well—being.




VEERAYATAN

Veerayatan has been
instrumental in expanding
educational access for youth in
rural India, particu]arly for
students who would otherwise
have limited or no
opportunities for formal
schooling. By providing
learning resources, mentorship,
and structured academic
pathways, Veerayatan opens
doors to education that can
transform both individual lives
and entire communities.

This year’s grant supported
scholarships for students
pursuing Engineering and
STEM education. Their success
will not on]y up]if‘t their own
fucures but also help
strengthen and advance the
rural communities they come

from.



NEW! Partnership Offerings!

Signet’s Love Inspires Foundation
+ Diamonds Do Good:

FINDING THE LEADER WITHIN

In 2025, Diamonds Do Good introduced a new model of collaboration that identifies
high-impact programs for foundations to support. Through this approach, we act as a
bridge connecting aligned philanthropic partners with initiatives that empower
communities and drive meaningfu], measurable ehange. Finding the Leader Within
became the first program selected through this model for Signet’s Love Inspires
Foundation.

Finding the Leader Within is a transformative 1eadership development program for young
people living near the Jwaneng diamond mine in Botswana. Through mentorship,
hands-on learning, and values-based guidanee, participants discover their strengths,
build confidence, and develop the skills needed to lead with purpose. The program
equips youth with a deeper understanding of their own potential empowering them to

make informed decisions, pursue opportunities, and become eatalysts for positive

ehange within their communirties.
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EDUCATING CONSUMERS
NATURAL DIAMOND BROADCASTS

ﬁ mii IH] SILVER TELLY
g AWARD WINNER

¢ Alarle Business.To-

56.78 MIL+

Projected Broadcast Impressions

by the end of 2025

Supported by the JCK Industry Fund, Diamonds
Do Good brought the natural diamond story to
life in living rooms across America connecting
emotion, aspiration, and impact. By aligning
with three key retail seasons, each broadcast met

consumers in moments that mattered most.

PiCkGd up by hundreds ofnewsroorns

nationwide, from New York and Los Angeles to
Chicago, Miami, and Boston, these stories gave

ti’l€ naturai diarnond message Cuiturai reievance

210+

US Markets Reached

V. SFOX@©CBSCW

and heart, amplifying our impact to millions.

Cile beiow to see a few standout exampies:

7.6 MIL+

digital video views as
newsrooms pushed the
story on digital &
social channels

MILWAUKEE:WEDDING

594%

increase in website traffic
as newsrooms connected

1:JCK directly to DDG.com

W‘EDDI'NG
SEASON



https://www.dropbox.com/scl/fi/y57b1rjnuso44bny1pjod/JCK-Miami.mp4?rlkey=jtam0hszxrf44394syh85nxso&dl=0
https://www.dropbox.com/scl/fi/rxhjg0af1j0sbh2mx3441/JCK-Phoenix.mp4?rlkey=guqaocbvl3bz86rn3aap2qaqv&dl=0
https://www.dropbox.com/scl/fi/70j0a7k0ddf76k9ogp4jx/Wedding-Milwaukee.mp4?rlkey=t1ydn5oh50qeqxoksmtyih0zz&dl=0

EDUCATING CONSUMERS
DIGITAL STRATEGY

Uncover your
natural diamond
match with our
style quiz.

FIND YOUR DIAMOND

PERSONALITY »

L G00-
o0

) DIAMONDS DO GOOD*

Bold. Classic.
Romantic.
Uncxpcctcd.

There’s a diamond for
every persona li y.

FIND YOURS »

Gifts To Love.
Impact That Lasts.

What does your
diamond say
about you?

In 2025, Diamonds Do Good reimagined education through experience

with the launch of our “What’s Your Diamond Story?” quiz, an

interactive tool that connects consumers to the power of their purchase

through style, personality, and purpose. The quiz guided shoppers to

reflect on what matters most to them, love, 1egacy, OT impact, while

discovering how natural diamonds create meaningful Change n

communities across Africa and India.

Through targeted digital campaigns, strategic collaborations, and strong

retailer partnerships, we transformed consumer awareness 1nto dGCpCf

understanding—and turned shared values into action.
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DIAMONDS
DO GOOD
AWARDS

Celebrating the brilliance of those who do good

DE BEERS

Our most attended event to-date, the sold-out
2025 Diamonds Do Good Awards celebrated
leaders and companies whose values mirror
the natural diamond industry’s positive
impact around the world. This year, we
honored Claudia Cividino of Jared Jewelers,
Shri Govind Dholakia, Tanishq, and Sissy’s
Log Cabin Jewelc‘rs for their commitment to
responsible business, community
development, and storytelling that inspires
consumer confidence in natural diamonds.
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INDUSTRY IMPACT

In partnership with Muse’s Have a Heart initiative, Diamonds Do Good
brought together nine designers to create a limited-edition collection
celebrating love, community, and purpose. A portion of every purchase
supports the Flaviana Matata Foundation in Tanzania, empowering girls

through education and opportunity.

The collection launched at Nordstrom’s New York City flagship store

bringing the message of doing good through diamonds to a wider audience.

ADRIANNA
KINA)
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In March 2025, Diamonds Do Good led its first-ever guided trip to Botswana, bringing
together industry leaders, retailers, and partners to experience the full journey of a nacural
diamond — from the earth to the communities it supports. Part1c1pants visited the
Jwaneng Mine, one of the world’s most valuable diamond mines, met with entrepreneurs
and beneﬁcmrles whose lives have been transformed by dlamond funds programs, and a
safari. -
Attendees saw firsthand how responsible sourcmg, local entrepreneursh1p, and education
initiatives are shaping a sustainable future for dlamond—producmg nations. -

As we look ahead, Diamonds Do Good will continue to expand this initiative, inviting

- more industry S e power of natural dlamonds in action’ durmg our
2026 Destmatlon Botswana experience.



Looking Ahead

2026




DIAMONDS DO

GOOD AWARDS

Diamonds Do Good is thrilled to unveil the honorees for the 2026 Diamonds
Do Good Awards! These remarkable leaders have set a new standard in the
natural diamond industry, blending innovation, ethical business practices,
and unwavering commitment to community empowerment. The awards will

be presented on Thursday, May 28, 2026, in the Venetian Hotel, Las Vegas.

]oin us for an evening of inspiration as we honor those who make a
meaningful difference. Tickets are limited. Buy yours now.

TIFFANY & CO.

Tifﬁn}f & Co.

DIAMONDS DO GOOD VANGUARD
OF SUSTAINABLE LUXURY AWARD

Anna Martin

GOOD AWARD FOR LIFETIME
ACHIEVEMENT

1837

CD PEACOCK

CHICAGO

CD Peacock

DIAMONDS DO GOOD'S
COMMUNITY IMPACT AWARD

Honoring a global icon who strives to set the
standard for sustainable luxury, from sharing the
origins of their primary raw materials to
investing in the artisans who craft their jewelry.
Tiffany & Co. is dedicated to traceability,
responsible sourcing and protecting the natural
world by taking bold action on climate change
and conservation. As a Maison that celebrates
the many facets of love, sustainability lies at the

heart of everything they do.

Celebrating her groundbreaking career in
responsible diamond financing, her leadership
in shaping global markets, her significant
contributions to GlA's Board serving as Vice
Chair and later as Senior Vice President of
Global Business Development, as well as her
many influential roles across industry
associations, including as Chair of Diamonds Do
Good, championing the integration of business

excellence with meaningful social impact.

Celebrating the jeweler's long-standing legacy
of impact, leadership, and generosity, reflected
in its deep commitment to the communities it
serves. From its work with numerous charities,
including the Beautiful Lives Project, Cradles to
Crayons, The Community House, and the
Hinsdale Humane Society, to its leadership in

demonstrating


https://diamondsdogood.com/ddg-awards-ticket-purchase/

Global Board of Directors
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INCOMING INCOMING
CHAIR B CHAIR VICE-CHAIR SENIOR ADVISOR

Kathy Corey

Dave Bonaparte
Day's Jewelers

Jewelers of America

Pete Engel,
Indsutry Consultant

Marcus ter Haar, Anna Martin
Five6 Consulting

Senior Industry Consultant

Mike Alexander Sarin Bachmann Julia Hackman Chafé, Dr. Ben Chavis Nathalie Diamantis
Jewelers Mutual RX Jewelry Portfolio Jewelry & Luxury Content Creator DDG Co-Founder Luxury Jewelry Consultant

Monica Elias
Elias World Media

Rebecca Foerster Jack Gabriel
Hearts On Fire Gabriel & Co.
"

Christina Gandia Stephanie Gottlieb
G.St. Jewelers Stephanie Gottlieb LLC

Bobbi Hansen
Elephant Gems

Abhay Javeri
SDC Designs

Ellen Junger
Helzberg

Allison Katz Mark Klein
Krupp Group PR Julius Klein Diamonds

Nilesh Kothari
Jewelex

Eddie Levian
Le Vian

Avi Levy Sally Morrison
GCAL by Sarine De Beers Group

Kristi Nicolosi
The Kingswood Co.

Lola Oladunjoye
Lola Fenhirst

Piyush Patel Pritesh Patel Constance Polamalu
Dharmanandan Diamonds GIA Zachary’s Jewelers

Kealeboga Pule

Nungu Diamonds

Craig Rottenberg
Long's Jewelers

Andrew Siegel
Hamilton Jewelers

Dov Tannenbaum
Leo Schachter Diamonds

Iris Van der Veken
Watch& Jewellery Initiative 2030



Presenting Sponsor

DE BEERS GROUP

Changemaker Partners

INDUSTRY ¥
JCKINRS GABRIEL &CO.

Artisans « Love’

>
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Giving Partners
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